Making the online travel
experience accessible

Depending on the target audience and their goals, your website needs to be
accessible from anywhere in the world, on any device such as tablets or mobile
phones. If important content such as the online booking engine is not accessible from
different devices it will not only negatively impact the customer’s experience but also
conversions.
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Why a specialised Booking Engine is so important.
The sales funnel effect.

You might put in all the effort to ensure your website is noticed by potential customer by spending
huge amount of time and money on online advertising, Adwords, display advertising, PR, beautifully
crafted websites, etc. but the number of visitors to your website does not necessarily equal the
number of customers who buy your product.

Why would that be?

Some customers don’t feel what they’re being offered is enough, and leave.
While some customers are only doing research and may not return again.

Some customers like what they see, but it’s not
guaranteed that the number of people that like
what they see is equal the number of people
who book. Some of the reasons can include there
is no availability for their preferred dates, the
rooms they’re looking for might be fully booked
or the booking engine is lacking and might not
cater for all the customer’s needs.

Your website may, unknowingly, be driving your customers away. To drive visitors to your website is
no easy task. All this hard work of finding leads is lost if your website is not eCommerce optimised.
If you lose these visitors, you lose the sales too.
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Thus when potential customers land on your website, you want them to:

1

Easily find the information they’re looking for, which
will convert them into buyers.

2

Effortlessly choose and select what they want, from a range
of options that’s easily distinguishable from each other.

3

Be able to change their minds and/or add extras during
the booking flow.

4

At a glance see all the items they’re buying, as well as the
total cost (with no hidden fees).

5

Instantaneously enter the relevant personal details to
complete the booking.

6

Securely pay online, by offering several available
payment options.

7

After the booking, receive instant confirmation and
relevant details.

buy

This example of a sales funnel has a minimum of 7 steps, and each of these steps can potentially
lose a customer. An optimised eCommerce website can reduce the % of customers that drop off
during the sales funnel significantly by focusing on the customer’s needs and making the journey as
effortless as possible.
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EasyOTA solutions grow direct bookings for Travel and
Tourism businesses in Eastern and Southern African
markets, addressing their unique needs.

http://www.easyota.com
We focus on 3 core disciplines
Specialised booking engines for
search, book and pay processes

Competitive
advantage

Itinerary building capability
– affiliate sales

For an open discussion,
+44 20 8133 424 or +255 683 593 933 or

consult@easyota.com

